Battleground Districts
Methodology Resource: April 2026

In collaboration with Cook Political Report and GS Strategy Group, New River Strategies
conducted polling in 36 House CDs rated as Lean Republican, Toss Up, or Lean Democratic (as of
April 3,2026) with likely 2026 general election voters from April 7th - 14th, 2026. Surveys were
conducted in English using SMS-to-Web and online panel methodologies.

Inthe aggregate, n=1,029 likely voters across the the districts completed the survey, for a margin
of sampling error of £3.06 at the 95% confidence level. The full dataset included voters from:

e LeanDem (n=374):

o FL-23,MI-08,NJ-09,NM-02, NV-03, NY-03, NY-04, NY-19, VA-07, NE-02, CA-13,
CA-45,CA-48,0H-13,TX-28
e Toss Up (n=512): WA-03, AZ-01, AZ-06, CO-08, IA-01, IA-03, MI-07,NJ-07,NY-17, PA-07,
PA-10, VA-02, WI-03, CA-22, OH-01, OH-09, TX-34
e LeanRep (n=143): MI-10, PA-08, VA-01, NC-01

For the purposes of this research, likely voters were defined as anyone who is currently registered
to vote and voted in the 2022 general election, or voted in both of the last 2 presidential elections,
or registered to vote after the 2022 general election and voted in the last presidential election, or
registered to vote after the 2024 general election for president.

Respondents were allowed to participate in the survey regardless of their self-reported likelihood
to vote, as many respondents to indicate in survey that they “possibly will vote,” “don’t know” if
they will vote, or even say they “absolutely will not vote” do ultimately participate in the election
they were asked about. In this survey:

e 82%indicated they are “absolutely certain” to vote
10% indicated they are “very likely” to vote
6% indicated they “possibly will vote”
1% indicated they “absolutely will not vote”
1% indicated they don’t know if they will vote or not

In the combined data, districts were weighted according to their proportionate size.

What share of interviews were SMS vs. opt-in panel vs. probability-based panel?
30% were conducted on panel, 70% via SMS.

The panels are opt-in panels. These panels are not matched to the voter file (matched email panels
are limited and tend to underrepresent lower-engagement voters, so we prefer to include panels
made up of folks who aren’t necessarily excited about politics/political surveys). Respondents were
allowed to complete the survey via mobile browsers.



How was sampling conducted for the SMS sample?
Our SMS-to-web sample was drawn from the registered voter file.

Were quotas used in drawing the sample? If yes, what characteristics were used and what was
the source of targets?

Quotas were not applied to the SMS. Quotas were applied to Panel respondents, and those quotas
were based on TargetSmart voter file counts reporting of our likely voter universe.

To what characteristics was the sample weighted to (e.g., what is the "likely 2026 voter
universe")? and where did the benchmarks come for that? Was the sample weighted by
education? If not, can you provide weighted and unweighted breakdowns of respondents'
educational attainment?

The likely voter universe included anyone who voted in the 2022 general election, or voted in both
of the last 2 presidential elections, or registered to vote after the 2022 general election and voted

in the last presidential election, or registered to vote after the 2024 general election for president.
The data was weighted after fielding to be representative of voters in districts combined (per data
from the voter file and past elections), and districts weighted proportionately together. Education

was weighted.

Is the margin of error adjusted for design effect?

No. While part of our sample comes from non-probability panels, we provide what the margin of
error would be for a probability-based sample with the same base size for context (because it is
widely expected that some number be provided).

If you have one, what is the minimum unweighted sample size that the poll requires to
report subgroup findings?

Our general rule is not to report anything below n=100 unweighted. In this case, the smallest
demographic group included in the article is n=143.

For weighting to past elections, does this mean weighting to the exit poll? Was that just

for education? Which past elections were included?

Regarding weighting, we look at a combination of voter file counts from past elections (2018,
2020, 2022, 2024), counts from the voter file on our ‘likely voter’ universe, as well as exit polls. The
variables weighted include: age, ethnicity, education levels, age breakdowns within gender, district
ratings, census regions, state, urban/suburban/rural classified zip codes, and whether and how
voters report voting in the 2024 election.

Describe the sampling frame for the SMS-to-Web (i.e., the list used to select the sample, for
example, RDD, voter list, recruited panel)
Our SMS-to-web sample was drawn from the registered voter file.



Describe the sampling design SMS-to-Web (i.e., how was the sample selected?)

The voter file list contained voters who have voted in the 2022 general election, or voted in both of
the last 2 presidential elections, or registered to vote after the 2022 general election and voted in
the last presidential election, or registered to vote after the 2024 general election for president

Describe the sampling frame for the online surveys (i.e., the list used to select the sample, for
example, RDD, voter list, recruited panel).

The online panels are opt-in panels (the Cint online platform which aggregates across multiple
online panels).

Describe the sampling design for the online surveys (i.e., how was the sample selected?)
The online panel is randomly selected, not targeted, and individuals are screened to be voters.

For the online, was it based on an opt-in sample?
Yes

What proportion of the cell phone numbers called were not working?
.06% of the numbers were rejected for being invalid or disconnected or misclassified landlines.

What do you do to ensure your respondents are real people and are paying attention to the
survey?

We have several ways of ensuring that our surveys are completed by real people (and not bots).
We have several “clicker traps” throughout the instrument, where respondents must respond to a
question “right” to continue. We have a “straight line” flag, if a respondent is answering all
questions in a series with the same response. We also have a time flag, if someone has taken the
survey faster than is possible (or likely). Additionally, we have open- ended questions, whose
answers we review for anything that is out of the ordinary.

How were the SMS-to-web and online surveys combined?
The data is combined to be representative of voters in each of these states.

Was any weighting done, and if so, what variables were used and what is the source of the
population parameters?

The data was weighted after fielding to be representative of voters (per data from the voter file
and past elections), and then the districts weighted proportionally together.

The variables weighted include: age, ethnicity, education levels, age breakdowns within gender,
district ratings, census regions, state, urban/suburban/rural classified zip codes, and whether and
how voters report voting in the 2024 election.

If alist of registered voters was used for the SMS-to-Web sampling, for each state’s sample:
what proportion of names in the registered voter database have cell phone numbers?
21,483,714 reg voters with a cell phone / 24,302,358 reg voters



Were any quotas used? If so, at what stage were they applied, what variables were used, and
what is the source of your target quotas?

Quotas were not applied to the SMS. Quotas were applied to Panel respondents, and those quotas
were based on TargetSmart voter file counts reporting of our likely voter universe.

Who paid for the poll?

New River Strategies and GS Strategy Group both paid for the survey fielding, and analysis was
conducted by Cook Political, New River Strategies, and GS Strategies, for purposes of public
release.



